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NAICS 45111 - Sporting Goods Stores

INDUSTRY TRENDS

Sporting Goods Stores under NAICS 45111 have been observing several key qualitative trends recently. One of the most prominent is
the increasing consumer preference for experiential retail. Consumers are looking for more than just products; they want engaging
and interactive shopping experiences. Sporting goods stores are responding by incorporating virtual reality, augmented reality, and
offering in-store fitness classes or product demonstrations.

Another signi,cant trend is the growing emphasis on sustainability. Consumers are more conscious about the environmental impact
of their purchases, prompting sporting goods stores to stock eco-friendly products made from sustainable materials and to adopt
greener business practices across their operations.

There is also a notable rise in digital transformation within the sector. E-commerce and mobile shopping continue to grow, with
stores investing in their online presence and technology to provide a seamless omnichannel experience. Enhanced digital customer
service, personalized marketing, and advanced logistics are also coming into play.

Looking ahead, the near future forecasts suggest that these trends will intensify. The experiential retail trend is expected to become
more sophisticated with advancements in technology. Sustainability initiatives will likely become a standard part of business models,
not just a trend. Digital transformation will accelerate, driven by both consumer demand and technological advancements, making it
crucial for businesses to stay current with innovative solutions to remain competitive.

NAICS 45111 - Sporting Goods Stores;
Region(s): WI - Wisconsin Region(s): MSA -
Kenosha, WI, Madison, WI, Milwaukee-
Waukesha, WI

Industry Metrics Four
Years

Emai l :Emai l :  example@icfo.pro Phone:Phone:  0XX-XXX-XXXX

This industry comprises establishments primarily engaged in retailing
new sporting goods, such as bicycles and bicycle parts; camping
equipment; exercise and ,tness equipment; athletic uniforms; specialty
sports footwear; and sporting goods, equipment, and accessories.

NAICS 45 - RETAIL TRADE


NAICS 451 - SPORTING GOODS, HOBBY, BOOK, AND MUSIC
STORES


NAICS 4511 - SPORTING GOODS, HOBBY, AND MUSICAL
INSTRUMENT STORES


NAICS 45111 - SPORTING GOODS STORES

Industry Risk IndicatorsIndustry Risk Indicators

This Industry's Return on Investment: 2%

BOTTOM TOP

10% 25% median 25% 10%

Percentile Rank among all Industries: 57%

This Industry's Loan Failure Rate: 3%

BOTTOM TOP

10% 25% median 25% 10%

Percentile Rank among all Industries: 10%
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REGIONAL SPECIFICS

In the sporting goods store industry within Wisconsin, particularly in the metropolitan statistical areas (MSAs) of Kenosha, Madison,
and Milwaukee-Waukesha, there are several specific trends and characteristics to consider:

Kenosha,  WI:Kenosha,  WI:  This area has seen a growing interest in outdoor sports, driven by its proximity to natural recreational areas. There's a
notable demand for products related to camping, hiking, and water sports. Community involvement in local sports leagues also
boosts sales in team sports equipment.

Madison,  WI:Madison,  WI:  Madison is characterized by a younger, active demographic, fueled by the presence of the University of Wisconsin.
Trends here include a strong inclination toward ,tness and wellness products. There is also an increasing emphasis on
sustainability, with consumers preferring eco-friendly sporting goods.

Mi lwaukee-Waukesha,  WI:Mi lwaukee-Waukesha,  WI:  This region, being the most populous, shows a diverse range of sports interests. There is signi,cant
growth in urban sports such as cycling and running. Additionally, there is a heightened interest in specialty sports equipment,
catering to niche activities. The presence of professional sports teams in Milwaukee also stimulates the market for fan merchandise.

Overal l  Trends:Overal l  Trends:  Across all regions, e-commerce is becoming a pivotal avenue for sales, with more consumers opting for online
shopping. There's also a noticeable shift towards personalization and customization of sports gear. Moreover, experiential retail,
where stores o@er interactive and engaging shopping experiences, is gaining traction as a way to di@erentiate from online
competitors.

AI CHAT

Example User:Example User:  
How do these regions compare to the neighboring areas in Illinois?

Assistant:Assistant:  
Comparing the Wisconsin regions of Kenosha, Madison, and Milwaukee-Waukesha to neighboring areas in Illinois,
particularly the Chicago metropolitan area, we see several distinctions:

Consumer Behavior:Consumer Behavior:  Illinois, especially around Chicago, has a higher concentration of urban consumers who favor
technology-driven ,tness products and premium brands. Wisconsin areas, while increasingly tech-savvy, still maintain
strong ties to community-based and outdoor activities.

Product Demand:Product Demand:  In Chicago, there's a robust demand for diverse sports categories, including high-end and boutique
fitness experiences. Wisconsin's demand leans more towards traditional sports and outdoor gear.

Sustainabi l i ty:Sustainabi l i ty:  Both regions show interest in sustainable products, but it's more pronounced in urban Illinois due to a
larger millennial and Gen Z population.

Market Saturation:Market Saturation:  Illinois, particularly Chicago, is more saturated with sporting goods stores, leading to ,erce
competition. Wisconsin offers growth opportunities, particularly for niche markets and experiential retail.

THIS INDUSTRY IS COMPRISED OF:

Athletic  equipment and supply stores (including uniforms)Athletic  equipment and supply stores (including uniforms)

Bicycle (except motorized) shopsBicycle (except motorized) shops

Bowl ing equipment and supply storesBowl ing equipment and supply stores

Diving equipment storesDiving equipment stores

Exercise equipment storesExercise equipment stores

Fishing supply stores (e.g . ,  bai t)Fishing supply stores (e.g . ,  bai t)

Footwear (e.g . ,  bowl ing,  gol f ,  sp iked),  special ty sports,  storesFootwear (e.g . ,  bowl ing,  gol f ,  sp iked),  special ty sports,  stores

Golf  pro shopsGolf  pro shops

Gun shopsGun shops

Outdoor sporting equipment storesOutdoor sporting equipment stores

Pro shops (e.g . ,  gol f ,  ski ing,  tennis)Pro shops (e.g . ,  gol f ,  ski ing,  tennis)

Saddlery storesSaddlery stores

Shoe stores,  special ty sports footwear (e.g . ,  bowl ing,  gol f ,  sp iked)Shoe stores,  special ty sports footwear (e.g . ,  bowl ing,  gol f ,  sp iked)

Sporting goods storesSporting goods stores

Sports gear stores (e.g . ,  outdoors,  scuba,  ski ing)Sports gear stores (e.g . ,  outdoors,  scuba,  ski ing)

Tack shopsTack shops

Tackle shops (i .e. ,  f ish ing)Tackle shops (i .e. ,  f ish ing)

Uniform stores,  athleticUniform stores,  athletic

INDUSTRY METRICS FOUR YEARS
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COMPANY INCOME STATEMENT [% OF NET SALES]

INCOME STATEMENTINCOME STATEMENT 20202020 20212021 20222022 20232023

Industry Code 45111 45111 45111 45111

Sample Size (company count) 67 73 67 67

Net SalesNet Sales 100.0%100.0% 100.0%100.0% 100.0%100.0% 100.0%100.0%

Cost of SalesCost of Sales 61.0%61.0% 38.9%38.9% 43.3%43.3% 38.7%38.7%

Material Cost 36.8% 38.1% 41.6% 36.8%

Labor Cost 19.7% 0.4% 0.5% 0.4%

Overhead 4.5% 0.4% 1.2% 1.5%

Gross ProfitGross Profit 39.0%39.0% 61.1%61.1% 56.7%56.7% 61.3%61.3%

Operating ExpensesOperating Expenses 33.9%33.9% 55.2%55.2% 50.1%50.1% 55.8%55.8%

Salaries / Wages 7.6% 11.3% 10.7% 7.6%

Rent 1.8% 3.8% 4.7% 1.8%

Bad Debt 0.1% 0.2% 0.2% 0.1%

Advertising / Marketing 1.9% 1.1% 1.8% 1.9%

Other Operating Expenses 22.5% 38.7% 32.6% 44.4%

EBITDAEBITDA 5.2%5.2% 6.0%6.0% 6.7%6.7% 5.5%5.5%

Depreciation & Amortization 1.0% 1.9% 2.3% 1.0%

EBITEBIT 4.2%4.2% 4.0%4.0% 4.4%4.4% 4.5%4.5%

Interest Expense 0.5% 1.9% 1.1% 0.5%

Other Expense 0.7% -1.8% -0.5% 0.8%

EBTEBT 3.0%3.0% 3.9%3.9% 3.8%3.8% 3.2%3.2%

Income Taxes 1.7% 2.2% 1.9% 1.7%

Net IncomeNet Income 1.3%1.3% 1.8%1.8% 1.9%1.9% 1.5%1.5%

INDUSTRY METRICS FOUR YEARS
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COMPANY INCOME STATEMENT SUMMARY

Over the period from 2020 to 2023, the Sporting Goods Stores industry displayed several notable trends based on the provided

Income Statement data.

Cost Structure:Cost Structure:  In 2020, the Cost Goods Sold was at 61.0%, which saw a significant decline to 38.7% by 2023. This reduction

contributed to improved Gross Profit, maintaining a strong position at 61.3% in 2023 compared to 39.0% in 2020.

Material  and Labor Costs:Material  and Labor Costs:  The proportion of Material Cost remained relatively stable, starting at 36.8% in 2020 and returning to

the same level by 2023. However, Labor Cost saw a drastic reduction from 19.7% in 2020 to a consistent low of around 0.4%-0.5% from

2021 onwards, indicating potential automation or outsourcing.

Operating Expenses:Operating Expenses:  The Operating Expenses increased from 33.9% in 2020 to a peak of 55.8% in 2023. Notably, there was a rise in

Other Operating Expenses in 2023, which accounted for 44.4% of the total.

Profi tabi l i ty:Profi tabi l i ty:  Despite fluctuating expenses, EBITDA remained relatively stable, fluctuating slightly yet peaking at 6.7% in 2022.

Correspondingly, Net Income improved marginally from 1.3% in 2020 to 1.9% in 2022, before slightly declining to 1.5% in 2023.

Interest and Other Expenses:Interest and Other Expenses:  There was a notable fluctuation in Other Expense, with it turning negative in 2021 and 2022,

potentially indicating gains or exceptional non-operating activities during those years. Interest Expense remained generally low, with

a minor peak at 1.9% in 2021 before stabilizing at 0.5% by 2023.

These trends suggest that the industry focused on optimizing production costs, possibly through technological advancements or

strategic sourcing, while managing higher operating expenses to maintain profitability.

Example User:Example User:  

What does it mean when Other Expenses appear negative?

Assistant:Assistant:  

When Other Expenses appear negative, it typically indicates non-operating income or gains, such as revenues from

investments or the sale of assets, which offset or exceed the typical expenses in that category. This can briefly enhance

profitability, as seen in years like 2021 and 2022 for the Sporting Goods Stores industry.

INDUSTRY METRICS FOUR YEARS
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COMPANY INCOME STATEMENT [% OF TOTAL ASSETS]

%

Figure 1: Income Statement Items as % of Net Sales by Year [%]
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Figure 2: Cost Of Goods Sold by Year [%]
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Figure 3: Operating Expenses by Year [%]
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COMPANY INCOME STATEMENT [USD]

INCOME STATEMENTINCOME STATEMENT 20202020 20212021 20222022 20232023

Industry Code 45111 45111 45111 45111

Sample Size (company count) 67 73 67 67

Net SalesNet Sales $524,756$524,756 $543,561$543,561 $600,194$600,194 $622,314$622,314

Cost of SalesCost of Sales $320,006$320,006 $211,295$211,295 $259,592$259,592 $241,109$241,109

Material Cost $193,151 $207,042 $249,717 $229,060

Labor Cost $103,117 $2,309 $2,781 $2,554

Overhead $23,738 $1,944 $7,095 $9,495

Gross ProfitGross Profit $204,750$204,750 $332,266$332,266 $340,602$340,602 $381,205$381,205

Operating ExpensesOperating Expenses $177,635$177,635 $299,869$299,869 $300,424$300,424 $347,191$347,191

Salaries / Wages $39,627 $61,611 $64,334 $46,994

Rent $9,470 $20,651 $28,075 $11,231

Bad Debt $712 $1,305 $1,196 $845

Advertising / Marketing $9,891 $6,160 $10,902 $11,730

Other Operating Expenses $117,934 $210,143 $195,917 $276,391

EBITDAEBITDA $27,115$27,115 $32,397$32,397 $40,178$40,178 $34,014$34,014

Depreciation & Amortization $4,987 $10,507 $14,038 $5,914

EBITEBIT $22,128$22,128 $21,890$21,890 $26,140$26,140 $28,100$28,100

Interest Expense $2,822 $10,323 $6,394 $3,347

Other Expense $3,729 ($9,682) ($3,220) $4,890

EBTEBT $15,577$15,577 $21,248$21,248 $22,967$22,967 $19,863$19,863

Income Taxes $8,683 $11,736 $11,590 $10,298

Net IncomeNet Income $6,894$6,894 $9,513$9,513 $11,377$11,377 $9,565$9,565

INDUSTRY METRICS FOUR YEARS
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COMPANY INCOME STATEMENT[USD]

$

Figure 4: Net Sales by Year ['000$]
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COMPANY BALANCE SHEET [% OF TOTAL ASSETS]

BALANCE SHEETBALANCE SHEET 20202020 20212021 20222022 20232023

Industry Code 45111 45111 45111 45111

Sample Size (company count) 67 73 67 67

Total AssetsTotal Assets 100.0%100.0% 100.0%100.0% 100.0%100.0% 100.0%100.0%

Total Current AssetsTotal Current Assets 80.3%80.3% 97.7%97.7% 94.3%94.3% 80.3%80.3%

Cash 3.4% 7.2% 5.6% 3.4%

Accounts Receivable 1.4% 1.4% 1.5% 1.4%

Inventory 61.6% 63.8% 82.2% 61.6%

Prepaid Expenses 3.1% 4.3% 4.6% 3.1%

Other Current Assets 10.8% 20.9% 0.5% 10.8%

Total Non-Current AssetsTotal Non-Current Assets 19.7%19.7% 2.3%2.3% 5.7%5.7% 19.7%19.7%

Fixed Assets 2.0% 2.1% 2.4% 1.6%

Intangible Assets 0.0% 1.7% 1.7% 0.0%

Long-Term Investments 0.0% 0.0% 0.0% 0.0%

Other Non-Current Assets 17.6% -1.4% 1.5% 18.0%

Liabilit ies & Net WorthLiabilit ies & Net Worth 100.0%100.0% 100.0%100.0% 100.0%100.0% 100.0%100.0%

Total Liabilit iesTotal Liabilit ies 42.3%42.3% 49.3%49.3% 50.0%50.0% 61.0%61.0%

Total Current Liabilit iesTotal Current Liabilit ies 34.6%34.6% 41.4%41.4% 42.1%42.1% 34.6%34.6%

Accounts Payable 22.6% 19.8% 28.1% 22.6%

ST Notes Payable 6.9% 6.9% 6.9% 0.0%

Bank Loan Payable 0.6% 4.3% 3.5% 0.6%

Current Maturities of LT Debt 0.0% 0.0% 0.0% 0.0%

Other Current Liabilities 4.6% 10.5% 3.6% 11.5%

Total Long Term Liabilit iesTotal Long Term Liabilit ies 7.7%7.7% 7.9%7.9% 7.9%7.9% 26.4%26.4%

LT Notes Payable 7.4% 7.9% 7.9% 7.7%

Other Non-Current Liabilities 0.2% 0.0% 0.0% 18.7%

Net WorthNet Worth 57.7%57.7% 50.7%50.7% 50.0%50.0% 39.0%39.0%

INDUSTRY METRICS FOUR YEARS
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COMPANY BALANCE SHEET SUMMARY

In reviewing the balance sheet trends for the Sporting Goods Stores industry over the years 2020 to 2023, several key observations

can be made:

2020 to 2023 Current Assets Trends:2020 to 2023 Current Assets Trends:  There were fluctuations in the composition of Total Current Assets, which included

significant variations in Inventory. Starting at 61.6% in 2020, Inventory peaked at 82.2% in 2022 and reverted to 61.6% by 2023. Cash

saw a peak at 7.2% in 2021 before decreasing to 3.4% in 2023. Notably, Other Current Assets fluctuated, peaking at 20.9% in 2021 but

returning to 10.8% in 2023.

Non-Current Assets Changes:Non-Current Assets Changes:  The proportion of Total NonCurrent Assets remained relatively stable except in 2021, where it was

at a low of 2.3%. This was mainly influenced by fluctuating Other NonCurrent Assets, which returned to 18.0% by 2023. The presence

of Intangible Assets was noted only in 2021 and 2022 at 1.7%.

Liabi l i ties Developments:Liabi l i ties Developments:  Total Liabilities showed an upward trend from 42.3% in 2020 to 61.0% in 2023. This increase was

significantly affected by changes in Total Long Term Liabilities, which rose notably in 2023 due to a spike in Other NonCurrent

Liabilities at 18.7%. Additionally, Accounts Payable rose from 19.8% in 2021 to 28.1% in 2022, before settling at 22.6% in 2023.

Net Worth Fluctuations:Net Worth Fluctuations:  The Net Worth of the industry declined over the years, starting at 57.7% in 2020 and decreasing to 39.0%

by 2023. This decline correlates with the increasing liabilities observed during the same period.

Overall, the industry experienced dynamic shifts in asset allocation and a marked increase in liabilities, leading to a reduced net

worth over the analyzed period.

INDUSTRY METRICS FOUR YEARS
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COMPANY BALANCE SHEET [% OF TOTAL ASSETS]

%

Figure 5: Assets as % of Total Assets by Year [%]
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Figure 6: Liabilities & Net Worth as % of Total Assets by Year [%]
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Figure 7: Total Current Assets by Year [%]
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Figure 8: Total Non Current Assets by Year Company Size Segment [%]
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Figure 9: Total Current Liabilities by Year Company Size Segment [%]
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Figure 10: Total Long Term Liabilities by Year Company Size Segment [%]
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COMPANY BALANCE SHEET [USD]

BALANCE SHEETBALANCE SHEET 20202020 20212021 20222022 20232023

Industry Code 45111 45111 45111 45111

Sample Size (company count) 67 73 67 67

Total AssetsTotal Assets $173,213$173,213 $206,417$206,417 $177,145$177,145 $173,213$173,213

Total Current AssetsTotal Current Assets $139,169$139,169 $201,601$201,601 $167,114$167,114 $139,169$139,169

Cash $5,955 $14,933 $9,913 $5,955

Accounts Receivable $2,367 $2,960 $2,590 $2,367

Inventory $106,704 $131,744 $145,575 $106,704

Prepaid Expenses $5,373 $8,778 $8,072 $5,373

Other Current Assets $18,771 $43,186 $964 $18,771

Total Non-Current AssetsTotal Non-Current Assets $34,043$34,043 $4,816$4,816 $10,031$10,031 $34,043$34,043

Fixed Assets $3,452 $4,251 $4,328 $2,805

Intangible Assets $45 $3,509 $3,011 $45

Long-Term Investments $0 $0 $0 $0

Other Non-Current Assets $30,546 ($2,944) $2,691 $31,193

Liabilit ies & Net WorthLiabilit ies & Net Worth $173,213$173,213 $206,417$206,417 $177,145$177,145 $173,213$173,213

Total Liabilit iesTotal Liabilit ies $73,288$73,288 $101,808$101,808 $88,637$88,637 $105,659$105,659

Total Current Liabilit iesTotal Current Liabilit ies $59,987$59,987 $85,501$85,501 $74,642$74,642 $59,987$59,987

Accounts Payable $39,084 $40,796 $49,794 $39,084

ST Notes Payable $11,952 $14,243 $12,223 $0

Bank Loan Payable $1,011 $8,868 $6,235 $1,011

Current Maturities of LT Debt $0 $0 $0 $0

Other Current Liabilities $7,940 $21,594 $6,390 $19,892

Total Long Term Liabilit iesTotal Long Term Liabilit ies $13,301$13,301 $16,307$16,307 $13,994$13,994 $45,672$45,672

LT Notes Payable $12,899 $16,307 $13,994 $13,298

Other Non-Current Liabilities $402 $0 $0 $32,373

Net WorthNet Worth $99,924$99,924 $104,609$104,609 $88,508$88,508 $67,554$67,554
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COMPANY BALANCE SHEET [USD]
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FINANCIAL RATIOS

FINANCIAL RATIOSFINANCIAL RATIOS 20202020 20212021 20222022 20232023

Industry Code 45111 45111 45111 45111

Sample Size (company count) 67 73 67 67

LIQUIDITY RATIOSLIQUIDITY RATIOS

Quick Ratio 0.14 0.21 0.18 0.14

Current Ratio 2.32 2.20 2.27 2.32

Current Liabilities to Net Worth 60.0% 153.0% 302.5% 88.4%

Current Liabilities to Inventory 56.2% 64.8% 51.3% 56.2%

Total Liabilities to Net Worth 73.4% 269.6% 619.1% 155.9%

Fixed Assets to Net Worth 3.5% 24.9% 17.8% 4.1%

Interest Coverage 3.92 2.15 3.91 3.92

ASSET EFFICIENCY RATIOSASSET EFFICIENCY RATIOS

Collection Period 1.37 1.96 2.13 1.37

Inventory Turnover 1.00 1.58 1.87 2.07

Assets to Sales 27.8% 38.0% 29.6% 27.8%

Sales to Working Capital 7.88 5.28 6.34 7.88

Accounts Payable to Sales 6.6% 7.5% 6.6% 6.3%

PROFITABILITY RATIOSPROFITABILITY RATIOS

Return on Assets 5.2% 4.6% 4.8% 4.7%

Return on Investment 2.3% 17.0% 15.8% 2.4%

Sales per Employee $139,732 $90,594 $129,169 $251,502

Profit per Employee $572 $1,734 $1,771 $813

INDUSTRY METRICS FOUR YEARS
NAICS 45111 - Sporting Goods Stores; Region(s): WI - Wisconsin Region(s): MSA - ...

14Copyright 2025 FINTEL, LLC. All rights reserved; Phone: 608-234-4195; Email: info@icfo.pro
This document and all information found herein may only be used in accordance with terms and conditions.

#
/


FINANCIAL RATIOS SUMMARY

In the Sporting Goods Stores industry from 2020 to 2023, several notable trends emerged:

Liquid i ty Ratios:Liquid i ty Ratios:  The Quick Ratio remained relatively low throughout the years, indicating potential liquidity challenges. It was

steady at 0.14 in both 2020 and 2023, with a slight improvement to 0.21 in 2021. The Current Ratio stayed fairly stable, suggesting a

consistent ability to cover short-term liabilities with current assets.

Liabi l i ties:Liabi l i ties:  There was significant fluctuation in Current Liabilities To Net Worth, peaking at 302.5% in 2022 before dropping to a

more manageable 88.4% in 2023. This reflects a considerable change in the company’s financial structure. Similarly, Total Liabilities

To Net Worth saw a dramatic increase in 2022, reaching 619.1%, then decreasing sharply to 155.9% in 2023.

Assets and Investment:Assets and Investment:  Fixed Assets To Net Worth varied, with a notable rise to 24.9% in 2021, before reducing to 4.1% in 2023.

This suggests changes in investment in fixed assets over the period. Return On Investment was exceptionally high in 2021 at 17.0%,

but dropped significantly to 2.4% by 2023, indicating fluctuating investment returns.

Performance Metrics:Performance Metrics:  Inventory Turnover showed consistent improvement, moving from 1.00 in 2020 to 2.07 in 2023, indicating

enhanced efficiency in managing inventory. Sales Per Employee and Profit Per Employee saw substantial growth by 2023, particularly

Sales Per Employee, which increased to $251,502, reflecting higher productivity.

Profi tabi l i ty:Profi tabi l i ty:  Return On Assets remained relatively stable with minor fluctuations, indicating consistent profitability efficiency. The

Interest Coverage ratio generally stayed strong, except for a dip in 2021, suggesting varied ability to cover interest expenses over

time.

Overall, the data reflects a period of volatility, particularly in liabilities and investment returns, with eventual stabilization and

improved productivity by 2023.

Example User:Example User:  

What could be the reason for the spike in Sales per Employee in 2023 and why did it not translate into a similar boost of

Profit per Employee?

Assistant:Assistant:  

The spike in Sales Per Employee in 2023 to $251,502 could be attributed to factors such as increased automation,

streamlined operations, or a reduced workforce focusing on high-revenue activities. However, this did not translate into a

similar boost in Profit Per Employee, which only marginally increased to $813, possibly due to rising operating costs,

increased expenditure on technology or marketing, or narrow profit margins. Additionally, external factors like inflation or

higher cost of goods could have impacted overall profitability despite higher sales figures.
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FINANCIAL RATIOS

The figures below are displayed to improve readability of the data. Only for this reason, some data points have also been connected

with lines. This does not suggest statistically relevant correlation or particular trends.
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CASH FLOW

CASH FLOWCASH FLOW 2020 - 20212020 - 2021 2021 - 20222021 - 2022 2022 - 20232022 - 2023

CASH FLOW FROM OPERATING ACTIVITIESCASH FLOW FROM OPERATING ACTIVITIES

Net SalesNet Sales 100.0%100.0% 100.0%100.0% 100.0%100.0%

Less Total Expense 98.7% 98.2% 98.1%

Net Income 1.3% 1.8% 1.9%

Adjustments to Net IncomeAdjustments to Net Income -9.5%-9.5% 5.1%5.1% 16.5%16.5%

Decrease in Accounts Receivables (Increase) -0.1% 0.0% 0.1%

Decrease in Inventory (Increase) -2.2% -18.4% 20.6%

Decrease in Prepaid Expenses (Increase) -1.2% -0.3% 1.5%

Decrease in Other Current Assets (Increase) -10.1% 20.4% -10.3%

Increase in Accounts Payables (Decrease) -2.8% 8.3% -5.5%

Increase in Other Current Liabilities (Decrease) 5.9% -6.9% 7.9%

Depreciation & Amortization 1.0% 1.9% 2.3%

Cash Flow from Invest ing Act ivit iesCash Flow from Invest ing Act ivit ies 16.4%16.4% -5.3%-5.3% -16.3%-16.3%

CASH FLOW FROM INVESTING ACTIVITIESCASH FLOW FROM INVESTING ACTIVITIES

Cash Flow from Invest ing Act ivit iesCash Flow from Invest ing Act ivit ies 16.4%16.4% -5.3%-5.3% -16.3%-16.3%

Decrease in fixed or intangible assets (Increase) -2.7% -2.3% 0.2%

Decrease in Long-Term Investments (Increase) 0.0% 0.0% 0.0%

Decrease in Other Non-Current Assets (Increase) 19.1% -2.9% -16.5%

CASH FLOW FROM FINANCINGCASH FLOW FROM FINANCING

Cash Flow from Financing Act ivit iesCash Flow from Financing Act ivit ies -0.7%-0.7% -4.0%-4.0% -7.2%-7.2%

Increase in Short-Term Financing (Decrease) 3.7% -0.8% -9.8%

Increase in Long-Term Financing (Decrease) 4.2% -0.8% -3.2%

Increase in Other Long-Term Liabilities (Decrease) -0.2% 0.0% 18.7%

Increase in Net Worth (Decrease) -8.3% -2.5% -12.9%

CASH FLOW RESULTSCASH FLOW RESULTS

Free Cash Flow for operating periodFree Cash Flow for operating period 7.5%7.5% -2.4%-2.4% -5.1%-5.1%

Cash at beginning of operating period 3.4% 7.2% 5.6%

Cash at the end of the operating period 10.9% 4.8% 0.5%
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CASH FLOW SUMMARY

Over the years from 2020 to 2023, the sporting goods stores industry exhibited several notable trends observed through cash flow

analysis. Here's a breakdown of the key changes and patterns:

Net Income and Expenses:Net Income and Expenses:  There was a gradual increase in Net Income from 1.3% in 2020-2021 to 1.9% in 2022-2023, indicating

improved profitability. Correspondingly, Less Total Expense slightly decreased, reflecting tighter cost management.

Cash Flow and Investments:Cash Flow and Investments:  Cash Flow From Investing Activities showed a decreasing trend, moving from 16.4% in 2020-2021 to -

16.3% in 2022-2023, suggesting increased outflows or reduced returns from investments. Similarly, Cash Flow From Financing

Activities declined steadily, indicating lesser dependence on external financing.

Receivables and Inventory Management:Receivables and Inventory Management:  The industry saw fluctuations in inventory management, with Decrease In Inventory

Increase showing a significant shift from -2.2% in 2020-2021 to 20.6% in 2022-2023, demonstrating improved efficiency in handling

inventory. Changes in Decrease In Accounts Receivables Increase remained minimal, reflecting stable receivables management.

Liabi l i ties and Debt:Liabi l i ties and Debt:  There was notable variability in Short Term Debt Change, particularly peaking at 9.8% in 2022-2023, indicating

increased reliance on short-term debt. However, Long Term Debt Reduction remained constant at 0.0%, showing no efforts towards

long-term debt reduction.

Cash Production Costs:Cash Production Costs:  Cash Production Costs fluctuated significantly, particularly rising to 58.3% in 2022-2023 from a lower

percentage in the previous years, implying increased costs associated with production.

Free Cash Flow:Free Cash Flow:  The Free Cash Flow For Operating Period showed a decline from 7.5% in 2020-2021 to -5.1% in 2022-2023,

suggesting reduced available cash after operations, likely impacted by increased expenditures and investment activities.

Miscel laneous Income and Expenditures:Miscel laneous Income and Expenditures:  While Miscellaneous Income consistently improved, particularly from -12.2% to -2.8%,

expenditures saw a rise, reaching 4.8% in 2022-2023, indicating higher spending levels.

Overall, the industry experienced gradual improvement in profitability, tighter inventory management, increased short-term

financing reliance, and rising production costs. The strategic focus seemed to shift towards optimizing operational efficiencies and

managing cash flow effectively amidst changing financial dynamics.
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CASH FLOW
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CASH FLOW

CASH FLOWCASH FLOW 2020 - 20212020 - 2021 2021 - 20222021 - 2022 2022 - 20232022 - 2023

CASH FLOW FROM OPERATING ACTIVITIESCASH FLOW FROM OPERATING ACTIVITIES

Net SalesNet Sales $524,756$524,756 $543,561$543,561 $600,194$600,194

Less Total Expense $517,862 $534,048 $588,817

Net Income $6,894 $9,513 $11,377

Adjustments to Net IncomeAdjustments to Net Income ($33,100)($33,100) $33,767$33,767 $40,815$40,815

Decrease in Accounts Receivables (Increase) ($593) $370 $223

Decrease in Inventory (Increase) ($25,040) ($13,830) $38,871

Decrease in Prepaid Expenses (Increase) ($3,405) $705 $2,699

Decrease in Other Current Assets (Increase) ($24,415) $42,221 ($17,807)

Increase in Accounts Payables (Decrease) $1,712 $8,998 ($10,710)

Increase in Other Current Liabilities (Decrease) $13,654 ($15,204) $13,501

Depreciation & Amortization $4,987 $10,507 $14,038

Cash Flow from Invest ing Act ivit iesCash Flow from Invest ing Act ivit ies $24,241$24,241 ($15,722)($15,722) ($38,050)($38,050)

CASH FLOW FROM INVESTING ACTIVITIESCASH FLOW FROM INVESTING ACTIVITIES

Cash Flow from Invest ing Act ivit iesCash Flow from Invest ing Act ivit ies $24,241$24,241 ($15,722)($15,722) ($38,050)($38,050)

Decrease in fixed or intangible assets (Increase) ($9,250) ($10,086) ($9,549)

Decrease in Long-Term Investments (Increase) $0 $0 $0

Decrease in Other Non-Current Assets (Increase) $33,491 ($5,636) ($28,502)

CASH FLOW FROM FINANCINGCASH FLOW FROM FINANCING

Cash Flow from Financing Act ivit iesCash Flow from Financing Act ivit ies $18,800$18,800 ($35,212)($35,212) ($23,324)($23,324)

Increase in Short-Term Financing (Decrease) $10,147 ($4,653) ($17,446)

Increase in Long-Term Financing (Decrease) $11,264 ($4,945) ($5,920)

Increase in Other Long-Term Liabilities (Decrease) ($402) $0 $32,373

Increase in Net Worth (Decrease) ($2,210) ($25,614) ($32,331)

CASH FLOW RESULTSCASH FLOW RESULTS

Free Cash Flow for operating periodFree Cash Flow for operating period $16,835$16,835 ($7,653)($7,653) ($9,182)($9,182)

Cash at beginning of operating period $5,955 $14,933 $9,913

Cash at the end of the operating period $22,790 $7,280 $731

INDUSTRY METRICS FOUR YEARS
NAICS 45111 - Sporting Goods Stores; Region(s): WI - Wisconsin Region(s): MSA - ...

20Copyright 2025 FINTEL, LLC. All rights reserved; Phone: 608-234-4195; Email: info@icfo.pro
This document and all information found herein may only be used in accordance with terms and conditions.

#
/


CASH FLOW
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Glossary

LIQUIDITY RATIOS

Current RatioCurrent Ratio : Current Assets divided by Current Liabilities

This ratio provides a general indication of the extent to which claims of short-term creditors are covered by assets expected to be

converted into cash, within a period that roughly corresponds to the due dates of the current liabilities. Note that, the higher the

ratio, the greater the cushion between current obligations and the firm's ability to pay them. A general guideline suggests that a

current ratio less than 2 might indicate a potential cash shortage.

Current Liabi l i ties to Net WorthCurrent Liabi l i ties to Net Worth : Current Liabilities divided by Net Worth

This ratio expresses the relationship between capital contributed by current obligation creditors and capital contributed by owners. It

indicates the ability of a firm to safely meet the obligations of current creditors. The higher the ratio, the greater the risk that a firm

will not be able to meet the obligations of creditors and a ratio less than 1 may be an indication of potential cash shortage problems.

Total  Liabi l i ties to Net WorthTotal  Liabi l i ties to Net Worth : Total Liabilities divided by Net Worth

This ratio expresses the relationship between the capital contributed by creditors and the capital contributed to the firm by owners.

This provides an indication of the ability of a firm to meet creditor obligations and the lower the ratio the better financial condition

the firm is thought to be in. A high ratio may signal potential cash shortage. A firm with a low ratio usually has a greater ability to

borrow debt in the future.

Quick RatioQuick Ratio : (Current Assets – Inventory) divided by Current Liabilities

This is a measure of a firm's ability to meet short-term obligations without relying on sale of inventory. A ratio of less than one may

indicate a potential cash shortage.

Current Liabi l i ties to InventoryCurrent Liabi l i ties to Inventory : Current Liabilities divided by Inventory

This ratio provides an indication of the ability of a firm's inventory sales to generate the cash needed to meet the short-term

obligation of creditors. A ratio that is low usually indicates that the company will be able to meet short-term obligations. A high ratio

may be cause for concern and signal a potential cash shortage.

ASSET EFFICIENCY RATIOS

Sales to Net Working CapitalSales to Net Working Capital : Sales divided by (Current Assets – Current Liabilities)

This ratio is a measure of a company’s turnover of working capital within a year and reflects how efficiently working capital is being

used. A low ratio may indicate the inefficient use of working capital while a high ratio may signal potential cash shortages and

indicate a risk of not being able to pay creditors.

Assets TurnoverAssets Turnover : Total Assets divided by Sales

This ratio is a measure of a firm's productive use of assets and a low percentage compared to the average for the industry usually

indicates high asset use efficiency.

Inventory TurnoverInventory Turnover : Cost of Goods Sold divided by Inventory

This ratio reflects the number of times a company’s average inventory is used (turned) during the operating period. Typically, a

higher ratio indicates greater production and sales efficiency.

Col lection PeriodCol lection Period : Accounts Receivable divided by (Sales/365)

This indicates the amount of time (in days) that the firm must wait after making a sale before receiving payment. A long collection

period usually signals high delinquencies and the potential for cash shortages.

Accounts Payable to SalesAccounts Payable to Sales : Accounts Payable divided by Sales

This ratio provides a measure of the efficiency of a firm and the ability to generate sales revenue to cover supplier expenses. A low

percentage may indicate an over reliance on supplier credit to support sales.
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PROFITABILITY RATIOS

Return on SalesReturn on Sales : Net Profit divided by Sales

This ratio provides a measure of profitability by analyzing a return on sales, after all expenses have been deducted, including

operational expenses, depreciation, amortization, and interest. In general, higher Return on Sales is better. However, this ratio varies

greatly across industries, and should always be benchmarked to the most relevant industry peers.

Return on AssetsReturn on Assets : Net Profit divided by Total Assets

This ratio measures the return on the total investment in assets including those financed with debt as well as equity.

Return on InvestmentReturn on Investment : Net Profit divided by Net Worth

This ratio is a measure of the return or earnings on the money invested in the firm. This return must be high enough to provide

owners with an adequate return for the risk that is being assumed by keeping investments in the firm. A low return will also make it

difficult to attract additional investment capital in the future.

Sales per EmployeeSales per Employee : Sales divided by Number of Employees

This is a measure of the productivity of employees. In addition, this is a measure of how capital or labor intensive a firm is. A low

measure may indicate that the firm is labor intensive (or over staffed) and a high measure may indicate the firm is capital intensive

(or under staffed).

Profi t per EmployeeProfi t per Employee : Net Profit divided by Number of Employees

This is a measure of the profits a firm is generating for each of its employees.

INDUSTRY METRICS FOUR YEARS
NAICS 45111 - Sporting Goods Stores; Region(s): WI - Wisconsin Region(s): MSA - ...

23Copyright 2025 FINTEL, LLC. All rights reserved; Phone: 608-234-4195; Email: info@icfo.pro
This document and all information found herein may only be used in accordance with terms and conditions.

#
/


Terms Of Use
The content of this report copyrighted to iCFO may not be copied or emailed to multiple sites or posted to a listserv without the

copyright holder's express written permission. However, users may print, download, or email articles for individual use.

DATA DISCLAIMER

iCFO’s industry metrics are relied upon by reputable firms, analysts and academics. The raw data covers more than 900,000

businesses operating in more than 2,500 industry segments. iCFO has refined powerful data management approaches that include

meticulous data cleaning procedures to ensure that the data meets necessary statistical research assumptions such as normality of

distribution and temporal stability, all resulting in the largest and most accurate database of its kind.

While the data in this report has been compiled with the greatest possible care to ensure reliability, iCFO recommends using the data

in combination with other tools and sources and not as ultimate standards. Please refer to Terms of Use and Disclaimer for details or

contact us if you have additional questions or would like to provide feedback.

INDUSTRY METRICS FOUR YEARS
NAICS 45111 - Sporting Goods Stores; Region(s): WI - Wisconsin Region(s): MSA - ...
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